
Set up Google Analytics and Google Search Console.
Monitor organic traffic, search performance and leads.
Check regularly for broken links and technical issues.
Identify which pages and keywords generate the most traffic.
Review and update your SEO strategy regularly.

Building Your Electrician SEO Foundation

When customers need an electrician, they often start with a search engine. Think about what
happens when a potential customer searches for “electrician near me” or “commercial electrical
contractor.” If your business isn’t visible in those results, you may miss an opportunity to win that job. 

Search engine optimization (SEO) is the process of improving your website and online presence so search
engines can better understand your business and connect you with relevant searches. It includes everything
from using the right keywords and improving your website to managing local listings and publishing useful
content. Unlike paid search ads, SEO focuses on improving your visibility in search results organically.

Use this checklist to understand the basics and improve your online visibility.

Make sure your website works well on mobile devices.
Check that pages load quickly and that links, forms, and contact information work properly.
Create dedicated pages for your primary electrical services.
Make your phone number and contact information easy to find.
Write descriptive page titles and meta descriptions.
Keep URLs short, descriptive, and relevant to each page.

Create content that answers common customer questions about electrical services,
safety, maintenance, and upgrades.
Create useful articles or guides related to your services.
Develop location-specific content when it provides value to local customers.
Update outdated service information and content.
Link related pages together to make your site easier to navigate.

Identify the terms customers use when searching for your services.
Include relevant keywords such as “electrical contractor,” “electrician,” specific services,
and locations you serve.
Use keywords naturally and avoid keyword stuffing. Write for customers first.
Create separate service or location pages when they provide useful, unique information.

Claim and complete your Google Business Profile.
Keep your business name, phone number, address, and website consistent across
online directories.
Add accurate service areas, hours, photos, and business categories to local listings.
Ask satisfied customers for honest reviews.
Respond to customer reviews professionally and consistently.

A strong electrician SEO strategy can help improve local visibility, bring relevant visitors to your
website, and make it easier for potential customers to learn about your services.
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SEO Basics for
Electrical Contractors:
A Beginner's Checklist

Start with the basics, keep an eye on your results, and build
from there. SEO takes ongoing work, but a solid foundation
can help more customers find your electrical business
when they’re ready to hire.
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Visit the NECA/IBEW website for additional contractor
resources and industry news.
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