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Consider the last time you needed a service. Chances are you pulled out your phone and searched for
options nearby. That is exactly how most customers look for an electrician today.

Each time you claim and verify a business profile, you strengthen your online presence and confirm
that your company is active and legitimate. Showing up consistently across multiple reputable
platforms with accurate information and strong reviews builds credibility and makes it easier for
potential customers to choose you with confidence.
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6 BUSINESS PROFILES YOU NEED TO CLAIM

Why it matters:
Your Google Business Profile is often the first place your company
appears in local search results, including Google Maps. It displays key
details such as your contact information, service area, hours, and
customer reviews.

What to do:
Complete every relevant section of your profile, including services,
business description, and service areas. Add high-quality photos, keep
your hours current, and respond professionally to customer reviews.

GET STARTED: VISIT GOOGLE BUSINESS PROFILE AND CLAIM YOURS.
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Why it matters:
Bing Places for Business powers local results on Microsoft Bing and
appears in map listings across Microsoft’s search network. While it has a
smaller market share than Google, it still represents a meaningful
audience and is especially relevant for users on Windows devices and
Microsoft browsers.

What to do:
Ensure your business name, address, phone number, services, and
hours match your other listings. Complete all available profile fields and
verify your listing so your information displays accurately in search and
map results.

GET STARTED: SIGN UP AT BING PLACES FOR BUSINESS.

In 2017, Angie's List and HomeAdvisor merged under IAC to form ANGI Homeservices, creating one of the
largest home services marketplaces that connects homeowners with local contractors and service
professionals. While the two companies are under the Angi Inc. umbrella, there are some differences in
user interfaces.

Why it matters:
Angi Inc. connects homeowners with contractors and tradespeople. The people searching here are ready
to hire someone.

GET STARTED:
SET UP YOUR PROFILE AT ANGI PRO.

What to do:
Build out your profile with service details and
photos of jobs you've completed. Show off your
licenses and certifications, too.

GET STARTED:
REGISTER AT HOMEADVISOR PRO.

What to do:
Be clear about your service areas, respond fast to
inquiries, and highlight what makes you qualified
and trustworthy.

Note: Service professionals can create free basic profiles on Angi Inc.’s platforms to list their business and collect reviews.
Contractors typically pay per lead. Annual paid memberships are available.

Why it matters:
Customers post what they need, and you can send them quotes directly.
It's great for landing specific jobs that match your expertise.

What to do:
Be detailed about what you specialize in: residential, commercial,
emergency services—whatever your strengths are. Then respond
quickly when opportunities come through.

GET STARTED: SIGN UP AT THUMBTACK FOR PROFESSIONALS.
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Why it matters:
Millions of people use Facebook daily, making it an effective platform to
connect with your local community, showcase your work, and keep your
business visible.

What to do:
Keep your page active by posting project photos, helpful tips, and
seasonal updates. Respond promptly to comments and messages to
build trust and engagement with potential customers.

GET STARTED: CREATE YOUR PAGE AT FACEBOOK BUSINESS.

KEEPING YOUR BUSINESS LISTINGS CONSISTENT
Consistency across your business listings is critical for search visibility and customer trust. 
Follow these best practices:
Consistency across your business listings is critical for search visibility and customer trust. 
Follow these best practices:

Use the same business name, address, and phone number everywhere. Inconsistent information can confuse
search engines and hurt your rankings.

Start with the key profiles. Focus on Google Business Profile, Bing Places, Yelp, Angi, HomeAdvisor, and
Facebook, then expand to directories like Porch, Houzz, or your local chamber of commerce.

Schedule regular maintenance. Set aside an hour each month to update photos, respond to reviews, and verify
that all information remains accurate.

https://www.google.com/business/
https://www.bingplaces.com/
https://www.angi.com/pro/
https://www.homeadvisor.com/pro/
https://www.thumbtack.com/pro/
https://www.facebook.com/business/
https://porch.com/pros
https://www.houzz.com/
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