OREGON-COLUMBIA
LEADING THE ELECTRICAL INDUSTRY

Why Facebook Marketing

Is Essential for Electricians

Electrical work is a local, trust-based service. When homeowners need an electrician, especially for
urgent repairs, they often turn to familiar names or businesses they’'ve seen before. Facebook helps
you become that familiar, trusted option.

Facebook gives electricians a direct line to homeowners and businesses in their service area. Before
launching ads, set a strong foundation so your efforts lead to booked jobs.

STAY VISIBLE IN
YOUR SERVICE AREA

Most homeowners
spend time on
Facebook daily. If
your business
consistently
appears in their
feed, you stay top of
mind when

BUILD TRUST BEFORE
THE FIRST CALL

Customers want to
hire someone
reliable and
qualified. Facebook
allows you to
showcase:

— Completed projects
— Customer reviews

A
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CAPTURE
IMMEDIATE DEMAND

When someone
needs an
electrician, they
often act quickly.
Facebook ads allow
you to appear right
when they're
searching or

©

COMPETE LOCALLY
WITHOUT CUTTING
INTO PROFITS

Unlike traditional
advertising, Facebook
lets you target only
the areas you serve.
This makes it cost-
effective and highly
relevant for

electrical

. . - Team
ISsuUes arise.

professionalism

thinking about
electrical services,
increasing the
chance they
contact you first.

electricians who rely
on local jobs.

Facebook gives electricians a direct line to homeowners and businesses in their service area. Before
launching ads, set a strong foundation so your efforts lead to booked jobs.

Start with a clear monthly ad
budget you're comfortable
testing. You don't need a
massive investment to get
results. What matters is
consistency and tracking
what works.

Focus on outcomes that matter:
Incoming calls
Service requests
Messages
Booked jobs
Track these regularly to

understand which ads
generate real work.

Setting Up Your Facebook Business Page

Your Facebook Business Page is your digital storefront. It should immediately communicate
professionalism and reliability. Include:

Clear goals guide your
campaigns and messaging.
Check out these examples:

Generate consistent weekly
service calls

Increase panel upgrade
inquiries
Book more emergency repairs

AND SERVICE AREA

BUSINESS NAME, PHONE NUMBER,

HIGH-QUALITY IMAGES
(TRUCK, TEAM,

COMPLETED WORK)

CLEAR LIST OF SERVICES
(REPAIRS, INSTALLATIONS, UPGRADES)

CALL-TO-ACTION BUTTON
(CALLNOW, MESSAGE, BOOK NOW)

A strong page builds trust before the first interaction.

BUILD YOUR CAMPAIGN

Choose campaign objectives that align with

how customers hire electricians:

® LEAD GENERATION

Capture customer details for estimates

and service calls.

® TRAFFIC

Send users to your website for more
information on services.

® MESSAGES

Encourage direct inquiries, especially

useful for urgent jobs.

® REACH & AWARENESS

Keep your business visible to as many

local people as possible.

CHOOSE YOUR TARGET AUDIENCE

right people.

Effective targeting ensures your ads reach the

® FOCUS ON YOUR SERVICE AREA

Target specific cities

or ZIP codes to

avoid wasted ad spend.

©® RECONNECT WITH EXISTING CUSTOMERS
Promote maintenance services,
inspections, or upgrades to past clients.

® ENGAGE WARM AUDIENCES

Target people who have interacted with your page

or website. These users are more likely to convert.

©® REACH NEW CUSTOMERS

Expand to homeowners and property managers

in your area with clear, direct messaging about

your services.

Create High-Performing Ad Content

Your ads should reflect what customers care about most: safety, speed, and trust.

USE REAL PHOTOS

Show your team, your
truck, or actual job
sites. Authentic visuals
outperform generic
stock images.

HIGHLIGHT KEY
SERVICES

Focus on common,
high-demand jobs:
— Electrical repairs
— Panel upgrades

WRITE CLEAR,
DIRECT COPY
Keep it simple:

— What you do
- Who you help
- How to contact you

— Lighting installation
— Panel upgrades

— Lighting installation

INCLUDE A STRONG
CALLTO ACTION

Include a Strong Call
to Action
— “Call now for fast
service.”
— “Book your
appointment today.”

— “Message us for a
free estimate.”

Facebook is a powerful local marketing tool for electricians. By staying visible, building trust, and
targeting the right audience, you can turn your social media account into a consistent source of
service calls.
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